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About Us 2

Brandsketer is a B2B marketing agency founded in Vietnam on February
10, 2017. It is also one of the pioneering agencies that combines Business

Management and Marketing.

With the mindset that "Every effective marketing plan must be rooted in
the business plan of the enterprise," we believe that to ensure strategic
direction, one must first understand the market and competitors.
However, this understanding must begin with R&D, an area in which not
every agency on the market is truly strong.

From there, we determine which channels, tools, or platforms should be .' ' "\ i
used to achieve the business goals — and that doesn't always mean : "'-"'M ) E‘.*‘
advertising is the answer. i

et
With the vision "For every business to endure and grow, ethical marketing W | t @ e \
is essential," we hope our solutions can support struggling enterprises. e C O I I l e -

Through structured and long-term strategies, businesses will not be
dependent on any single method yet still achieve sustainable growth

BrandsketerVietnam

Mr. Hoang Le %
Q CEO & Founder Brandsketer Vietnam, Ag e n Cy M a rket I n g B 2 B

')“‘» j DoEx Social, Marketing Teacher




£ Structure

Alignment, consistency & balance from Strategic to Execution

HRM & Accountant
Head of Sale Project Leader Technical Team

Account Planer Graphic Content
Design Creator

C-Level:
Strategic

il

Junior level :

Execution




Brand:l:c:tit Vleg Nan: Value

CEO/BOD .
Have a clear understanding of the business's strengths r A V|§|on ) » . o
and weaknesses, customer segmentation, competitive O be mol.doan’h nghle,p tr‘u’ofpg tf,)n)/a di ‘Ien,
capabilities, and the ability to identify suitable talent L | Marketing c6 dao dirc Ia yéu to song con.

Customer
p Customer satisfaction
E\% O compared to expectations
|
|

MINDSET x CAPACITY x /
N4

Mission
Tré thanh quan gia vé
Co-Value

mat thuong hiéu cho
moi doanh nghiép
Lam viéc nhu 1 chuyén gia, co _\Nv_ Internal
dong, nhiét tinh nhu nhig When the inside is calm, harmony
ngudi tré mdi vao nghé breeds wealth

PASSION.
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Segmentation

MNC: Integrated/
Holistic Agency

B2B : Strategic/
Overview Agency

B2C : Execution/
Creative Agency

Freelandcer

rand

Customer Segments & Personal

Brandsketer Viet Nam

Max Your Brand

Low < 50m
(A few weeks)

Moderate < 1B
(1 month)

High < 5B
(1 - 6 month)

Luxury > 5B
(1 - 2 years)

Budgets

Positioning

Brandsketer's target customers are small and medium-

sized enterprises (SMEs) or startups with a clear business

plan, internal stability, and a well-defined competitive

edge in the market

Segmentation

- Location : Vietnam, and Asia

- Budgets : From 50m/m to under 5B/Year

- Industry : Services, Education, Tech, Manufacturing...
Targeting

- Target Group : CEO, BOD of SMEs

Positioning

- From SMEs Over. Have “Open, together, responsibility

mindset”.
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Who are Qur Customer?

NO

CUSTOMER

Customer
Persona 1 - CEO
Khai Nghiép Co

OVERVIEW

Anh Minh - 31 tuéi - Founder

startup thwong mai, dich vu. Quy mé
cong ty : Duwéi 20 nhan su, doanh thu
< 3 ty/nam. Ngan sach Marketing du

TAM LY & HANH VI

- C6 tw duy md, thich hoc héi, s&n sang I3ng nghe
chuyén gia.

- Tuy nhién thiéu kién thirc nén vé marketing téng
thé, nén thudng khong biét bat dau tir dau.

NHU CAU & MUC TIEU

- Can dinh hudng chién lugc téng thé trude khi
trién khai.
- C6 thé chua c6 bd nhan dién, profile, ké hoach

Customer Persona

(Vietnamese version)

INSIGHT

Biét Marketing quan
trong, nhung can ai dé

Skeptical CEO)

nhic)

- Da cé nhan sy/phong Marketing
- Giai doan : Branding, Scaleup,
Restructuring

- Quyét dinh cham, tham khao nhiéu y kién tir ban
be, doi tac.

- Khéong mudn “nghe ly thuyét” - muén thay dir
liéu, quy trinh, va nang luc that.

- Can KPI, bdo cdo minh bach, c6 thé kiém soat
duoc.

1 Tw Duy M& (The kién tur SBO - 50 triéu/thang (linh hoat, “ Did:io dong g|u’aj nh|e’u y klf:n Ifhac nh?u, !31 ngl dung co ban dé nhin thay hinh hai thuvong chi cho cach bit dau
. test trudc) nhiéu” béi cac quang cao hodc 161 khuyén tir hiéu. , L, - ,
Open-minded N o B R A 2 MR B8 s R 3 dung va tranh lang phi.
Starter) cong dong startup. - '~I“|m kiém doi tac c6 thé giai thich r6 rang, hudng
- Chua c6 phong Marketing - So tén tien ma khong hiéu qua, nén thudng tim dan cu thé, ch khéng chi ban dich vu.
- Giai doan : R&, Brand, Branding giadi phap tirng budc.
Chi Huong - 42 tudi - CEO coéng ty
dich vu nhan su. Nganh nghé : Dich - Pa trng thué 2-5 agency, tirng chay Ads 16n
g /Sa[\ Xl:lat /elED ehe / Bnan e... nhL'rAng khon:g raLket c‘qua‘thl,rc te. . .. .| -Candanh gia lai toan bd hé théng marketing. . e iea s
Quy m6 cong ty 30-100 nhan su, - Hién tai mat niém tin vao agency, luén hoai nghi o & . e L . Tirng mat tién vi
Customer s s . e - Muén gan marketing véi chién lugc kinh doanh, . S b
doanh thu 10-30 ty/ndm. Ngan sach | moi dé xuat. . b L , marketing, gi& chi tin
Persona 2 - CEO . o P R o khong tach rgi nhu truéec. o e Mo
s Marketing - Khi tiép can, thuwong yéu cau xem case study, B R VR s AT R A 50 M nguoi nao hiéu duoc
2 U Ui L 50 - 150 triéu/thang (nhung rat can uy trinh, KPI cu thé  Mong mutn c6 dai tac dong hanh lau dai, hieu bai toan kinh doanh
Marketing (The ; 8 & vy ; : : van héa doanh nghiép. ’

ch&r khéng néi chuyén
quang cao




e cVP

Competitive Advantage

Capacity : Alignment, consistency, and balance.

High level of specialization

- Branding - Scaleup - Restructuring

Internal : A Long term partner, effective solution

o Solutions : Full Solution for 5 phases : R&D - Brand

that help save money & growth up brand.

Differentiator

Marketing Management : Overview R&D +

Plan/Strategic form Business Plan

long time as a marketing department

Customize : PDCA, Mix & Smart for any kind of

e Optimize Solution : Time/Money/People for

Customer Value Proposition

business.
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£ B Solutions

Our overview solutions for SMEs 9 stages of business development

ox A < 2
R&D. Q /o Brand Branding Scaleup

Restructuring

This is the stage of market The stage of brand shaping—
research and the from positioning, building
development of a Business brand assets, defining
and Marketing Plan, laying market segments to
the foundation for a establishing the value
competitive strategy. proposition

The business restructuring
stage, where the organization
undergoes operational changes
} to respond to new objectives
set by the Board of Directors or
shifts in the market landscape

The growth stage, where the The market exploitation
brand is expanded and stage, which is the most
promoted with the goal of revenue-driven phase. All
reaching as many target activities are focused on
audiences as possible conversion and driving sales




B IER Model

The Foundation of Your succes

1. Strategy 2 Plan Details Market : Volume
(Marketing f.t Business Overview Strategic) : ; Size, insight,
. behavior
1
1
3. Actions/Executive v
stRvices | IR BRAND BRANDING SCALE-UP RESTRUCTURING
1 Strategic & Plan Marketing Plan Prop9§itiqn & Social Guideline/Digital Ads Plan
Positioning
2 R&D, Analytic Customer segments Customer persona
3 CIP, Profile, Brochure Logo, Vision, Mission, Co-Value. Profile, Brochure
Your Resou rce p S Lead to Project :
(Budgets, Human, Website/landing page/App CMO Remote,
Capacity, Time Marketing Department
P Ys ) 5 Social Care Video clip, Influencer, Social Monthly Post B
6 Paid Advertising Ads lmpres§ tion/PR Ads Perfomance/Affiliate
Booking
7 Creative TVC Other...
8 Consultant company From Strategic - Action Plan - Project Leader - Execution

Activities : Ads Digital, Social, Branding, Influencer Marketing, Email Marketing,
Event/Workshop/Webinar, TOFU (Top of Funnel), Ecom Shop....



e KPls

For marketing to be effective, you must have the right business plan

1. Business Plan 2. Marketing 3. Sale
., ............. — .I — .
I = — W v
== SIP ! (2 Lead Data
T “Who is our customer? " T . (Basic : Watched Ads
. And Where/How can | A,Ct“"tles (=) ’ ’
| E /\/’ e e : (IAbound/ Outbound) / phone, need more product)
. |
I n
. |
: CVP
- “What is the difference I Your Goal
I & Competitive . (Effective)
: Advantage? ! Our Marketing
, : Strategic/Plan B
(What must we do? And dale vonvertion
! © , Sale Channel I Which Goal we want to (BNAT - Solutions)
° B2B, B2C, B2B2C...And | Eelly)
I Onlineor Offline. ,
I Inbound/Outbound .
¢ mm o Em s Em s s Em s o oEm s >4

Plan Details
(Media Plan, Content Plan, Digital Plan,
Campaign Plan...)

Actions/Executive
(Ads Perfomance, Social, Brand Actiaviton...)

Strategy

(Marketing f.t Business Overview Strategic)




e Why Us?

When you to become Our partner

O

]
]
o (0O

i

%

®
Before : Don’t know where to start with Marketing? After Work with Us : Systematic, consistent, and

How to do it? What KPlIs to set? Everything feels patchy effective. You'll know exactly what to do, when to do it,
and unstructured — wasting money and effort but and never have to worry about Marketing again.

delivering little result.



il Working Process

our's Process to hecome a partner

Present Solution & 3. Solution + CE
Direction Plan (Direction Plan)

From 3 to 6 months per
plan Marketing Final task form plan by
Execution team : Creative,

Technical, Media

1. Request

Intake
(Client)

9. Plan
(Details Plan &
Action Plan)

2. Resource
Analysic

6. Do Execution

(Follow Plan)

Analysic maket, budgets, Detail planin1 - 2
capacity, long time to partner weeks for 3 - 6 months
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Your
Request

Our
Strategic/Plan

Partnership Model

We have many Ways & solutions to help you achieve Your goal

And Marketing is not “Ngay 1 ngay 2”

Online/Offline, Marketing channel. Creative via
* content/clip. Influencer Marketing..v...v

Our Build
Activities

——————————————— I _V— Creative, Digital,
) — Follow Supplier...v.v.
|
3 Months :
(For Trial) .
! Our Your Goal
6 Months — 1 Year : Execution (Effective)

(For Oficial, one time I
payment, with manitenance |
starting from the 5th

month) I




Brandsketer Viet Nam

——Max Your Brand

r

7 Chufa xudt hién

theo yéu

DUBNG NHAN HOIPHYC ANNHIEN
Ok trj myn T gibn/blm Massage ngil +
= | chupinsbu+ Tré Pyt body todn G4 thién + B
hod ving da mit + thin + G&i duling huydt long ban
G4 ddu + Px sinh thidn (2 KTV) chin,

oleHVY
©  1.5pa: chim soc da mie. didu tri nglta muyn chuyén sdu, ném..v.v.
2. Phun xdm : Chin may & Dich vy s¢ £ phong they

1 Be 2.7rj Uu: GBI dbu duBng sinh, massage thidn, ngl, body, bém huyét

DA TAD

3 0do 90 : Phun xben thim mi. nghé Spa

5. Sam phdm tiém ning
(D ting mong agi rikeg)

3.5dn phim mong 661
Mang tih gidi tr

VUGT TROI

QT TROU
1. bt kit hp : Mix & Smart

2. Tt kigm : Chi phi thdi gian. nhung viin hiu qud

C6 chuong trinh ridng cho khich c0 giGi thigu khich méi

- Ving 1 | Ving 3 .G phap tng thé : Khéng thita cilng ch thibu
' PHAT TRIEN TH| TRUONG ' DA DANG HOA
' Ay : vs 4.€4 nhan hod trbi nphiém
| '
2. Sdn phém chung (T ! blag % H hing %) 5. Bdo todn trdi nghidm
i theo céch khic m ! '
Khing o Combo s s sbeeeeeeeeeeaee -- 7
L '
. Vimg ' Vimg 4 KHAC BifT )
! AN weide shy || pwAr ' vio o thdk Mb hinh \ BN Sl lién
! P 5
' lac
proowe | Khach hang cé) ' g cd) 2. Trau ehubt quy trieh h.oa( dé.nghm
¢ ' kiém khéach hang (LY p— 2. Outbound
N - ' 3. AllIn One
] : KHAC BIET m%m st
B P ommmeezoeees [ oney ) { ’ 1
Prosents i Now
! Thob Viog b, 1. Qualify 2. Discovery 3. Solutions
Mé hinh Ansoft CL Tiktshar Gngang Tim hiéu sdu Giai phap

—’ s

Giai doan clia Sale

N

~
Chinh séch ranh ridng cho céc Tiktoker
In/Outbound

- ! 0{-

Sockal Care - 1 trong cic

hogt ddng cia

¢4 ehie ndng ehinh
Communication Y
hang thang didp 16/ aén

Chdn dung khich hang.
Chin ¢ 0 33 6 by
- o 06 W tri tinh traeg.
KieuMi's Segments vl db,cothé cia
<= i i
Thanh todn TIEN - - 1. Inbound
Caoclp: Daanh 1. Demographic : 3.Pain point: Khéch Va: CRM el T echcny
bl i thidteg ~Nam. 0015 1 b nhau N 3pa binh din i 59 Ly r5hb méi KHOAN S HOAT DONG
W, o néi ting ~Tui: Tir22- 35 Kken, phid riing, breakout
~Thu sl TU 10 49 11t - Cang nhibu théogtin ¢ A oy 14 CHINH
- Nghd nghidp - Nhan vidn v phéng. < gidc npdi b vdo Gol dign tu vin B Ditim
Kih doanh 1 do g b 50, Lo “bjchéo kéo bén g8 Ko i 0 ra gii hdp ngoy wen— | 2 Outbound
Cincaoclp: freeland - Lo 5pa khdog hidu da clia mink: da Ny tim hidss thit k.
Ocarh sihdn trd, - Khu wic : G4 Vi, The Bioh, Phi nhgy cbm, mym, ném
Khich 26-40, the Nhugn, Tan Phi - 50 mét thdi gian. phai 4§t hen kho.
nhp khd Khin 1. Qualify 2. Discovery
2. Inwight : Sang loc
VPR P ~Mutia Lim cp g khéng mudn 4 Want & Need : Clhmg thc Titoker - V81 2
Trung cp :Ddn Yo w m chiqud nhida tid. Vi Li g, vita - Lim dp an tode 1t ik ro (Nbkm tin ehinh sich
cbng 38, the ® 8bm blo tai chinh hing thing) & sy an tim) OUONG NHIEN ~Chia hoa hing tir 20% -
o TB-KRS QKLY Viin Thiim 19 0du M Besuty Conter ~Tin tung 59 ¢4 tay nghé, khéng - Trkinghiden chim xic. gibm stress { Y u..u,'m m ",‘:*m, 0%
1am hu . (Trbi qua ot 1-2 tn ~Gib hp 1. minh bgch [ Py durinstuTrb o S Githdn + 86m -W:&Mwhmm;‘n
“da breakout” s3u 5pa gid r8) ~Combo trgn g6, khéog v thém" . N o, 06 13 phi L vic
Binh ddn: Sirh Tich cumba hoje o i rom . Knichhinged i Kndeh e phd Mﬁ:&,",": el R dothm
Vit nhdn it (T3 1 "mua sl ré hoe” va cim gidc Khd ndeg thi chinh a0 thim
van phong. khich " mhomee <h3m s6c chuyén nghidp hon) hobc sin sang chi- quyén 6 quyét sinh. Xy &g Phi hip nbw clu,
w e baomdutdacho  hay khong? Hay pht 96iph chi hL i gian 800k 1 triéu 650k
o 96 ndo? 1ol ki chalme Tho sullt)
Low Maderate High Luxury pe
~150.000 - ~400.000 - ~800.000 - -1.500.000 - Qroims ) Hotng {1 gl by Dimg w3 3"“'2-"@9:;"\ e o
4000008 800.0008 1.500.0008 3000.0004 { Un, v chiphi 8% (G 1+ 15% €00 2.040.1 1dn - NO LOTRINH SOUAN
r3le m ( 15%)- 1 thing || 680Kk KHRU | ouononan | P | AnNwiEN
Knicheonhuchs  KndcheoMdedeg | | CTTTmmmmree )
thii sy vb cbi 67 Chi aal--i.:. 1| Goitrdinghiém (Mikn phi) 1 0% 800.000 | 1.000.000 | 650,000
nkybao ok % CAi W ndeg chi i bao othnnr2 i
Kabaonhibughde?  nhibucho 1 n? zw‘;"’m’:‘ﬂ_ 2 | Nginhan 3 | 1% | 2040000 | 2550000 | 1657.500
840k
[ u ] Oetgus =L 3 | Trunghan 9 | 20% | 5760.000 | 7.200.000 | 4.680.000
r a e I + I 0 n e a I a n AAAAAAAAAAAAAAAAA N Diihen ® o 9:360.000 11.700.000 i
c c | LoNMuiDlnghiohé | 18 tn = 14,4 trigu,
I { thing - ndm, v chi phi 65% &""‘ ::::"" 9.360.1 Biing tinh demo
! (Gl 35%) T ‘
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o Phase 2 : Consideration -
Thiic ddy can nhic

Tiktok ¢4 nhan : Cria 56 cac ndi dung rqan v
CHUYEN MON - GOC NHIN - KINH NGHIEM

Tiklok doann nghidn - Chia 54 cac nb durq
ngdn vé CHUYEN MON - CASE ST!

Chi dang <
Content + Picture
Céc didn ada lén, hi nhém trén

e Facebook. Yeu cdu 2 0idu kign
Soclat

1. Tip trung cdc 46 tufdng khich
\~2% | Group uummcmmg."...m Focused Other Group Social @
Seeding —

2. mcﬁqmo&-‘mm‘

xuyén, hay chia s kién thilc {15 & Advertising & Marke... % Few sec

Inbound ® You unpinned the note THONG Tl

(Bai duidng

60 Account Base Marksting
chio dich vy - Ting khia hoc -
Téi bdo cdo midn phi - MO
tham gia Event.

&\ Marketing Course & ... % 1hour
® Trin Thi Ngoc Dung joined the co.

Luu § : Khdng nén Spam email
hang loat, tim hidu truc théng
tin, tinh trang khach hing, gif
esearch. Divh kém
Profile doanh nghigp

2 Learning Hub Offici % 3hours
® Ha Drm Design joined the commu..

Group cdng déng trén Zalo/Facebook : Nhiém vu XAY DUNG
TUONG TAC - KET NOI - GAN KET v65 khach hing.

\ TOFU (Top of

Ssu 86 mii vio ce
aroup.

| PROBLEN (Cotné th

Networking | - sy

Giao .

—1—>| thamgia sinh ey SR g

haat trong cac e a1 migdns

cling déng) 1105 re———
Outbound 3 e e

LEAD DATA T RTIRRrp—

(Dai dudng dd)

(Khach c6 quan | !-Research JROTR———
tam thang qua

quingcio |

Facebook/
Tiktok Ads

Cusbar g e

i 1 o 5 4 o

PRSI ——
a4 gk Tk )

Q%

weme

Phase 2 : Consideration - Thiic ddy
can nhic

Vit kich biin biing Al 4 phil
quocvietso..

ThiY IR tiah néing déng bai
@ quizzysoci... 2 ngdy

Midng &n 1a miing nhuk
© ennacrion 2

20241223

Tiem kidim cic Nano Influance du 10k follow. hay chia 56 vi ctag ngnd, A1, mao cudc séng, C6 d8 tugng
theo 63113 cic ban tré/chd dosnh nahiép. Tri bina khéa hoz hadc % hoa héna Affiliate Marketina)

Gidllién lge, mdi khéch vio cog déng dé
Follow cac thong tin mai cda Brands
va tham gia cac Event/khoa hoc
miéin phs hing tudn/thing

Phase 3 : Decision - Ra quyét dinh dung thif

Marketing Funnel

Phase & Action - Hanh déng cu thé

Workshop/Weblnar : T3 chifc cic
Event Online hang tudn lién tuc
{Marketing Plan - Course). Nhiém

Poll

Diing ky hoc thir budi dau 8p Strategy
Marketing liic 19h, thir 4, ngay 15/10/2025

Created by Lt Holng - 14710

vu XAY DYNG NHAN THUC - TAO
SUTIN TUSNG - CAN NHAC

E-—.»-
Digital
Performance

Finizh 3t 1024 15713/2025
Choase anly ane cpton

Tham ga

e
B vike, xin hen fn sau

@ This pollwes o

Gilr lidn lac, m khach vao cing 8ng 46
Fallow cic thirg tin mal cia Brands
v tham gia cdc Event/khés hoc
midn phi hang tudn/thang

Lutu §: C6 2 d6i 1igng khich hang riéng biét gém BA CO/CHUA €6 phong

Marketing. Nén & din dén 2 dich vy riéng biét. C6 thé Sale theo phéu : Na
COURSE -> MARKETING PLAN - PROJECT
P roingLe
Y s 5 5 a0
No  &— . Create Group =
2 Marketing t Tu vin chuyén
~ Recommerdations 3. Answer 3. Answer sdu 1:1: Dt
! lich tuf vén véi
khach hang.
ey ungumgruceuis 5 Prosent=> | xem xét vé viin
ol whekiyitVan vt dé, dufa ra gidi
e ship. hiém v
et DAY MANH CAN
NHAC, THUC
DAY QUYET
DINH.
0é xudt hoat ddng tudng (fng chi tiét dya trén yéu cdu va C
ngubn lyc cia khich hing

Phase 3 : Decision - Xem xét Phase 4 : Decision - Ra quyét dinh giip
can nhic dé xuat g8, face to face

STRHTEGY MHRKETING : g

! ing vhn: U bedng

- Sv—

Loc khachfhoc vién, mdi tham gia khéa hoe hang thing dé cap nhat 1/ duy,
thay d6i géc nhin vé Marketing, tir d6 d& Lam viéc hdn sau nay.

Follow, hoc vién s&
172 thanh khach hang

5. Thud build
Marketing Plan :
Xay dyng cho 3
thang (1 quyl, chi
phi 15 trigu. Nhigm
vy LATIEN BE CHO
HOP TAC LAU DAI

r ° p— 7. Ky Project
Ky HD
Promotion «
Video Clip ~80
trigu/quy
Nhigm vu TAO
DONG TIEN
BEU, ON BINH

g6 thiu thém khich

6Ky Projoct tir3- &
thing : Social Care +
ds + Prometion +
Videa Clip -0 trid

Phase 5 : Loyalty + Retention -
Giai doan khach hang trung
thanh
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tudn 4 thang 9)

| Théng 10: | Kénh | Chi tiét Chu dé Key Message Anh/Video | Preview Trang thai
Bai2 | Tonvinh nhan vién Anh : PHAM XUAN THU ® Bai2
Social (FB
-Map-YT)
Nha may san xuat bé tong va cdu
Bai3 |Dyan kién cong nghé cao ® Bai3
hé son epoxy
1
(7-13/10) Bai4 |Kythuat Mang son bj nham cat ® Bai4
Website | BaiSEO |Ky thuat Mang son bl chay. P1B{bal 1tuén1 | ey D3 duyét
thang 9)
Tiktok + . Series van hoa P5: a ‘ T - ~
Reel+ YT | CiP ngan Ding Van hoa doanh nghiép ® Tiktok 1 [padang ~]
Toa nha diéu hanh va cac hang muc
k&t cdu thép Tea resort prenn hé ja—""
Bail |DyAn son Alkyd ® Bail
https://tearesortprenn.doidep.co
m/tea-resort-prenn-thien-duong-n
hid initri don don tnid
Hang son Benzo ty hao la ddi ta
Tham gia I& khanh thanh nha may
Bai2 [Hoatdong két cu thép cong nghé cao Bai ® Bai2
Théng - Cty cd phan xay lap Hai
Long v6i cdng nghé smart line -
Social
Anh : NGUYEN VAN DE ® Bai3
Hoat dong thir 7 ngay 05/10 Benzo
tham gia hoc vé triét Iy TOM ® Bai4
PKD va PQLCL
16i sy c8: mat bam dinh P19 (bai 1 ® Web2 Ba duyet =

Content Guideline for Social Care

Social Plan

—

TOPIC 'WEEK IN MONTHLY
NO DEMO
CATEGORIES FORMAT suB DETAILS Monday Wednesday Thursday Friday ] Saturday l Sunday
il Phin tich cac loi fch nhu : Tha gian - Céng sirc !
: Lot s i Vo Bt ok g %)
dung gdi "Phdi két hop han b o8 ohng dichw ko bt o, 8o X N
" Short Clip voi goi 16 1t kigm ra sao...? Schedule at
d A 9:16 (- 180s) 7am:2
Chi 16 chan dung i tugng : N&i dau - Insight - |  clips/month
Chan dung Khach M09 | vong chu - Gidi phép - Vin 0b gbp phai - Cong et
g vide...
==
—— - Da : Cham da tai nhd, g da khdng kho,
nhimg diu hidu cia da ndi kin than/gan khong
ol 3 Gk s THAN - THE
- - Co thé khoé manh : Thé thao, chay b9, bo i
MR — Ve 38 o xx mdi tuln 38 18t cho hé bm manh, X
€ Banner 1:1 da.. Schedule at
2 : Tipitricks (4-5 pics/post) 7am:2
L _ - Tam tri : Thidn dinh, vi dy séng ddly ndm hit Postufmonth
TAM - TRI they, thm nding, 18i trudc khi ngd trnh xa didn
— - thoai.
Minigame Dang trd choi mang tinh tuong tac.
X
3 Questions. Sho ~ Sd’-odhmu_le;l
B =) Questo Vd : Ban c6 bit 60 4m cla da mit ndi lén sirc Posts/month
6 Cau hdi ngén Kkhod clia thin? Xem chi it duti comment +
Link website : https //vienthammykieumi com/
et fad Théng 9ty somg. g cho b s, sioh
X
4 Event Monthly Event Schedule at 7am, every the firts of month : 1 Posts/month
;‘mﬁ‘m"“ym 717 8 ich 16 Thét Tich danh cho ngudr c6 don
: Sronwer Tal rg truydn e acwwuw&m&u::mw-vmwm
Qe TET
s | P fover
¥
e Phdn bl cda s mumwwwuhm

‘ﬁ i.
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Overview Marketing Plan for year

Marketing Plan Q4

Year Plan

—

Oct
NO EVENT Details Week 1 Week 2 Week 3 Week 4
2 3 4 5 6 7 7 9 10 ( 11 | 12 | 13 (14 | 15 (16 | 17 | 18 | 19 | 20 | 21 | 22 | 23 | 24 | 25 | 26 | 27 | 28 | 29 | 30 | 31
Re Opening JP Fashion 146 Quang Trung, Go Vap - .
A x R ) Tudn le Nir Quyén
: Z'ffg _'>4ﬁ%g3_ (GD;: '1%;%1{61,: bliﬁ/ 10) - Ngay : 20/10 (Dién ra : 16/10 - 22/10) Tun I& thei trang Ma Quai - Halloween
) " B - Tép trung cho Offline. Online : Bill trén 1,1 triéu, ting - Ngay : 31/10 (Dién ra : 23/10 - 31/10)
- Ci théing : Ting 1 sin philm tri n voucher 100k cho hang nguyén gia tir 599k tré 1én
- Pham vi hang hod : 100% toan bd hang B NBUYEN 8 :
1 ONLINE -> Chuong trinh chinh (Duong
OFFLINE lich) Gi4i phéng THU DO ngay 10/10, JP gidi
phéng toan bd hang ton trén toan hé
thd'ng. Grand Openi
- Ngay : 10/10 (Dién ra : 9/10 - 15/10) Thiso Mall, S
- Online : Gidi phéng THU DO, gidi phéng - Ngay : 30/1
TIEN LUONG. Gidm d&n 75% tai J-Pvn
- Offline : Dong gid 199k
. . . Déu thang 10, hét cd hon. SALE UP TO 50% toan bd danh muc hang thi€t 20/10 Ba't cha’p mura gid, J-P.vn gidm ngay 70% thé hién yéu Cudithang EO QP, J-P.vn x8ng xénh Chfmg nhan
Sale Online trén Website or A PRSP . R
thuong véi moi phu nir Viét khuyé&n mai toi 75% cho bar Fashion thi g
2 ONLINE
BFF Days (T7 + CN cudi cung
clia thang)
3 BFF

Chuorng trinh sinh nhit

khéch hang

Chay SMS hoic ZNS cho khach hang c6é sinh nhit trong thang

Livestream TIKTOK sdn phdm chii dao : Hang Ecom

- Gia diic biét (Loai trir dja ban TPHCM)

L Livestream gii thi¢u sdn phadm mdi : mién phi
ship khéch dit trong live tryc tiép (Chi TP HCM)
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Report Business from Outbound Marketing

Report

CHANNEL EXPENSES CIR REVENUE CHANNEL EXPENSES CIR REVENUE CHANNEL EXPENSES RESULTS METRICS
FB - Conversion website 89.640.000 & 15% 597.600.000 & FB - Conversion website 83.397.043d| 23,25% 358.625.300 & REAL TIME FB - Reach 17.872.328 938.102 | Impression
FB - CTW - Shopee 5.400.000 ¢ 18% 30.000.000 ¢ FB - CTW - Shopee 6.509.425d| 26,33% 24.718.190 ¢ FB - Engagement 60.547.058 23.673| React
TARGET REAL TIME OFFLINE -
FB - Mess 13.560.000 d 34% 39.882.353 ¢ FB - Mess 22.028.9384| 27,88% 79.019.400 & FB - Grand Opening 16.210.637 151 React
SALES - - ONLINE - - REPORT -
ONLINE FB + TikTok - Livestream 7.800.000 d 35% 22.285.714 ¢ REPORT FB + TikTok - Livestream 4.490.7144| 57,23% 7.847.000 & TikTok 7.374.013 0| View
Zalo od 0% 6.000.000 ¢ Zalo od 0,00% 30.384.000 ¢ TOTAL 102.004.036 961.926
GG shopping + Shopee Ads 3.600.000 ¢ 35% 10.285.714 ¢ GG shopping + Shopee Ads od od
TOTAL 120.000.000d| 17,00% 706.053.782 d TOTAL 116.426.120d| 23,26% 500.593.890 d
231.744.294
TOTAL BUDGET 214.000.000 DECEMBER DAILY EXPENSES
Week 1 Week 2 Week 3 Week 4 Week 5
PLATFORM MAIN CAMPAIGN OBJECTIVE PERCENTAGE | BUDGET OF MONTH | DAILY BUDGET
1 | 2 | 3 4 | 5 | 6 | 7 | 8 | 9 | 10 11 | 12 13 | 14 | 15 l 16 | 17 18 | 19 20 | 21 | 22 I 23 | 24 25 | 26 27 | 28 | 29 l 30 I 31
R 8| 8| 2|IR[R|s|y|a|l&|2|R|&|&| 8| 5|3/ 8| a|c|8|8|8|&| 8| rR|[&|&| 3| 3
~|l S|l s|m|e|lS| | o|R|IR|[a|lxa|a|ew|a|ss|rR|lala|lmwm|s|e|«&| x| n|onls| <
Conversion Website 41,89% 89.640.000 2.891.613 QI Y| R|F|H| 8|1 3| 8188l 8|Q|la|az|8|le| /a8 z|3|K|8|a| | s8] 38
Nl ol wlele|l N e |~ @lo|lala|l Aol nle|®o|~N[e]n|l x|~~~ QS| N~
o~ o~ ~ ~ o~ ~ ~ o~ ~ o™ o~ ~ Ll o~ ~ ~ ~ ~ ~ ~ ~ o~ ~ ~ o~ ~ ~ o~ ~ ~ ~
| R Q[ R|IR[&|B|2|S[&|F| RIS R|S|II|IF| S| &|aa|&|R|e|[d]|=2]@|8]a|a| 8
Facebook Conversion Messenger | 6,34% 13.560.000 437.419 o8 i | | |l a| sl b | 8| K|l u|lg|lud| | v|s| || a|lad|leo|a|lc|a|lP| 3| |a|c| || o
< wn w wn w - < wn ~ ~ wn wn wv o o ~ ~ ~ o o o o - - - a o w o
o -
. 21 5|8|2|5|2|8|=|8|S|8|8|8|&8|R|8|8|8|F|8|8|8|%|8|8|8|¢R g | 8
Social to Ecom 2,52% 5.400.000 174.194 - ~ ] ol 5 > 2 = = 7 o @ a 5 3 @ ~ ~ < < @ < < - o e ° N o
~ ~ =] R -4 8 8 4 -] =] S =] =] @ =] 8 g N ] ] ~ < @ 0 0 n b ~ ]
-t - - - -t - - < < Ll - < < m Lol - Lal al - - - - <
[ < Q ) ) — 38
. & S s & S & 8
Live Stream Facebook, TikTok 3,64% 7.800.000 975.000 v °© °© °© °© °© <o ° ° ° iy ° ° o ° ° ° < E} o ° E} o o ~ o o =) o
ONLINE 2 2 b & & S g
Google Google Shopping 0,84% 1.800.000 58.065 o =] =] o o o o o =] =] o o =] o =] =] =) =] (=] =] =] =) o =] o (=] (=] =) (=] (=] o
Shopee Shopee Ads 0,84% 1.800.000 58.065 o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o
< 0 1)
slslslgld|e|8|=|8|8|8|g|~|8|glg|glgle|lsls
Retargeting SMS 6,54% 14.000.000 3.500.000 Q =] =] 5 =] - 3 ] 8 ] N < g 2 9 Q 5 Ky 8 < =] =] o o =) =) =) 0 0 0
2 2 2 8 oo =] = S I ~ S ] n n Qe « 8 3 n o pa]
S e I (= o | | ] ale] | ] = D B
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A BUGC 1
BO SUNG HE LOI KHUAN CHO DA

Thai 7-10 ngay
Sifa Rira Mat Xit Du@ng Chuyén Sau
Nudc Bang Alaska Miracle Essence

« Rifa mat 2 lan/ngay vao budi + Xit ra bdng tdy trang Gé lau sau
sang va toi. 5 budc nifamat.
» Massage d 90 giay. s + Dapmatna Xit Dudng Chuyén
Sau 1-3 lan/ngay.
+ Thoa 5-10 lan/ngay.

| KemChéngNéang
Smart Suncare

« Chi thoa khi phai tiép xtc vdi
néng nhiéu.

- « Khéng thoa khi da do hoac cd

\ mun sung viém

— SAU 7-10 NGAY KIEM TRA DA LAL
Néu da khde, khdng tmg hdng, khdng san —> Chuyén sang Budc 2.
Néu da con yéu, img hdng, haii san — Tiép tuc sir dung Budc 1dén khi da khde han
mdi chuyén sang Budc 2.

@Kl: UMI

AFTER

BEFORE

rouuvtuzmn
SR 16 thieg 7 loe 16:1

Den 64 khdng dubing néi chung dlng - An Sashimi ta Oc Guypdn 2 ndi o

Theo Quy Chuan &
Kiém Tra NDT

L

HOP BUNG
TRA MANG CAU

sdn séog

a

Creative

= Nam Lién Hoa
T &=e 11thing7 lic 09:26 - @
HOT hon cai néng mua hé, phai goi tén cac san pham hifu cd chua bao gid ha nhiét tai nha Nam
Lién Hoa:... Xem thém

NAM L&: NHU! CANH NAM DUOGNG SINH

# BEST SELLER # BEST SELLER

KHO NAM LOC NHUNG NAM BUNG DE

N&m Lién Hoa
Nha phan phéi thuc pham

@ G tin nhan

BeNZO
LUA CHON THOI DIEM THI CONG THICH HOP

- Thai tiét cudi nam thudng cé mua bat chot, nhiét do thap, suong mu
va dé am cao. Diéu nay anh hudng dén téc dé khé cua son va chat
lugng I8p son, dé gay ra cac 16i ky thuat nhu bong tréc, mat bam dinh.
- Can Ién ké hoach thi cdng chi tiét, xac dinh thdi gian dé dam bao
mai I8p son dudc khd hoan toan trudc khi son I8p tiép theo, dat dung
tién do thi céng.

- Nén uu tién son vao ban ngay, khi cé du anh sang tu nhién dé dé
dang kiém tra chat ludng mang son va giup son khé nhanh haon.
Tranh thi cong vao budi t6i hoac nhifng ngay mua am.

. /\

Ny, mr
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@ Facial Bar - Tram Chdm Séc Da = X
® Busctaitg - @
40 PHUT NGHI TRUA VAN PHONG DANG TUNG
GIAY TAI FACIAL BAR

+« Chi tlr #199K - vifa thu gidn, vifa... Xem thém

Facial T
B4l /‘géK )

Team #vanphong

Kham pha )
ngay!!!

dang tiing gidy
tai Facial Bar

MO BANG MESSENGER

CHAM SOC DA THU GIAN CHi

199K
00 27 2 binh ludn 5 lugt chia sé
dY Thich Q) Binh ludn A> Chia sé

‘P Helen Binh, Dlng Trén va Nelly Nguyen thich

Wall Street English Vietnam,
) Wall Street English Viethame -+ X
) it -0

DAN KE KIEM MUON GIOI TIENG ANH PHAI
BIET DIEU NAY... Xem thém

pred
Gﬂl LS trinh hoc tiéng Anh

CHO DAN KE KIEM

. L . Fink w/c kinh té

* Nhidu wu dii (chi trong thang nar

HOC THU MIEN PHI

MESSENGER

Tu van 16 trinh hoc tiéng Anh

phi hdp

022 2 binh ludn
3{_\) Thich Q Binh ludn A Chia sé

(+) BrightChamps Hoc Vién Ky v X

o Nang 5.0

Bugc taitrg - O
KHOA DAU TU TAI CHINH thé hé m... Xem thém

) Vi sao bé 3
Pau Tu Tai Chinh ti 7 tuo

MESSENGER
Mién phi hoc thir

023K
dYH Thich

O vipowes

826 binh ludn 178 ludt chia sé

O Binh luan

nén hoc

-

© Gifi tin nhdn

/> Chia sé

‘ KOI Fitness & Wellness oo X
® Duoctaitrd - Q@

() Ra mét GOI TAP GIA DINH chao He 2024
Dén KOI Fitness, gia dinh minh c6 thé trai
nghiém céc dich vu hién dai va toan... Xem thém

Messenger
Lién hé véi KOI Fitness &
Wellness
0073 64 binh ludn 3 UGt chia sé

dY Thich Q) sinh ludn > Chia sé

Campaign

—

Pureit - Tinh Khiét An Toan. e X
Uédng Vi Stic Khoe ©
Dugc taitrg - @
CHi TU 900D/LIT CO NGAY NUGC UONG TINH
KHIET AN TOAN CHO CA GIA PINH... Xem thém

SO HOU MAY LOC NUGC HOAN HAO
CHivOI

90 OD/LiT NUGC TINH KHIET

Nhén ngay uu dai giéi han N

MAU TREN FACEBOOK

May Loc Nudc Bu Khoang
Pureit Ultima
04

dY Thich Q) Binh ludin A> Chia sé
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® "Em dj, cbrﬁ- Léc Nhung kﬁﬁﬂg?

mdi ngay tai'N ién Hoa

S~

€6 ngudi n quen roi Khong doi, ¢6 ngudi dude ngt&aig‘si -

thié... Xemthém

L~ T4

o Am thanh'géc © N&

- —

' MuBn @i nhanh thi di mét minh — CORMUON dong vui thi kéo hoi
chiénhifu ghé OcQuyén 2 ngay dé VUITOI BEN - NO TOI NOC

4% Tl 'sashimi tui réi, lau... Xem thém

o nhgéc  OC QUYE

9 Vién Tham My Kiéu Mi Beauty Center @

M6t vi du ctia tiéu tién dung céch la sdn salelamdep= Cham soc
da chuan y khoa chi tir 349K tai Kiéu Mi Beauty'Center
# Trai nghiém 11an chi con 349... Xem thém

" 1 M Kiéu Mi

Short Clip

Trudng day lai xe Pai Phuc
138B Nguyén Tri Phuong
0907:87,7!567)-10906:866.:567,

5N Trung Tam Giao

Nghé Nghiép LI Xe

. Phtc - 1388 Nguyén Tri Phucng

kém

Traing day 161 xe Dai/Phtic ~ 1388 Nguyén Tri Phuong, Phusng
b WA‘ PHUG ’
Xem thém 5

PHAN 1: Bqd'\déu ra dung déng, thay huéng dan chit
\ ;

\

Am thagh go¢

=




& Mokt Event

5
30

Henh trinh tiste
vé viing lam i Tri 7in
ldn 1/2024

®

Thu maoi

[HAM QUAN DOANH NGHIEEP
| e \Ill ' 1ll|l| \l L llll( lll\llllllllll

Lich trinh tham quan doanh ixghi¢y




5 etk Price List

Planner SerVIceS (*) is mandatory (Vietnamese version)
SERVICES TOTAL INPUT TIMELINE
R&D Nghién ctru van dg, duara dinh hudng &
A . 1 5.000.000 5.000.000 e
Phan tich nguon luc (*) giaiphap daihan.
Strategic
Marketing Mareayine e " Hanh tinh khéch hang di 2 di Tinh theo goi.
. ,, rketing Funn nh trin ngdi n R .
(Chién lugc tong arketingFunne 2 5.000.000 10.000.000 20.000.000 d achhangdiquazdong Hoan thanh
. CustomerJourney (*) Inbound/Outbound .
thé cho thuong trong 1 thang
hiéu)
KPIs 5 2.500.000 £ .000.000 Awareness + Interest - Consideration -
Hoat dong & Giai doan (*) R R Decision - Loyalty + Retention
Pl /Brand < . % e
anner .ran Social Media/Care Kéhoach ndidung, téida 12 bai/thang
Consulting . . 6 3.000.000 18.000.000 18.000.000 . .
. ~ Cham sdc thuong hiéu (postSocial, SEO post on website)
(Twvan &Xay dung
Strategic/Plan tong Ads Map, phan b6 ngan séch, target, s6
» Ads Perfomance o s 8 ~f2 5
thécho doanh . 6 4.000.000 24.000.000 24.000.000  lugng chién dich, bao céo chisé... Danh
A Chay &t0iuu quang cao A s e a .
nghiép) cho ngan sach t8i da100 triéu/thang
Action Plan . . N R
. e i X . - 3 - Tinh theo thang. Hoan thanh
(Ké hoach chitiét | Video Clip Xéy dung 1 lan cho 6 thang, tdida 8 . ,
A A LA N 6 3.000.000 18.000.000 18.000.000 ) . N toan bg Plan trong 1,5 thang
cho tung hoat Xay kénh trén Tiktok clip/thang ~ 2 clip/tuan X
X maoihang muc
dong)
Promotion/Event . O O GG Chuong trinh khuyén maichitiét cho tirng
Ecom/Services Monthly R T R thang. Téida 2 chugng trinh/thang

..... B4o gia ty vao khdi lwong cong viéc dugc yéu cau, thoi gian & dé kho
Hoatddng khac (Market Research, 10P, Product Builder..v..v)
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Planner SBI‘VICBS (*) is mandatory

Price List

(Viethamese version)

SERVICES TOTAL INPUT TIMELINE
Meeting Report 3
Hudng dan, dao tao Plan i . R A . L
Project Leader Chi phi trung binh 35% cho tdng ngan Hop cung Agency/Inhouse 1-2 lan/tuan. Tinh theo tha
. . N X x . inh theo thang.
(Account) sach Action Plan tbithiéu trong 3 thang HO trg Follow theo sat Plan g
Meeting Follow 3
Giam sat, theo doi Execution
Ma_rketlng Department 6 20.000.000 120.000.000 Thuong Wwong TI_1|et ké co cau ?o phan M?rketm_g-XaC Théng
Build Team Inhouse dinh KPIs -Tuyén dung, dao tao in-house
Business Profile Lén k& hoach, thiét k&, trinh bay noid )
Marketing Leader usiness Froti 20 900.000 18.000.000 = 18.000.000 = " <Cnoach, TISLKE, inhbay noidung Slide
D HO so nang luc songngr EN - VN toi thiéu 20 Slide
(Gidm sat, dong
hanh, ho trg CMO Remote
Agency/Inhouse) (H6 trg CEO Marke?mg Dl’rectlon:Chlen 1 20.000.000 20.000.000 20.000.000 Str?teg|c.P|rectjon Plin t0|tt1|eu chf)e Goi
hoach dinh chién | lWgcdinh huéng thang, diéu chinh 2 lan, khéng qua 40%.
lugc cung
Business Plan, i & chi An h 3 i A Ar tri
ead toam th Project Leader 6 35.000.000 = 210.000.000 = 226.000.000 =0 chUc&vanhanh, giam sat& quan tr Théng
ead teamthuc ' Gijam dgc Marketing doingl. Hop cung 1-2 lan/tuan.
thi)
MarlietlngConslultant 1 1.000.000 1.000.000 1.000.000 Brandmg-.Brand Activation - Scaleup -
Tuwvan, dinh huéng CEO Restructuring - R&D
Budi
Training Online 6 2.500.000 15.000.000 15.000.000 Toithiéu 2 buoi/thang, moibudi2,5h

3o tao chuyén dé

trong 3 thang lién tuc
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EXBCUtIOﬂS SBI‘VICBS (*) is mandatory

Price List

(Vietnamese version)

NO PHASE SERVICES ITEMS QUANT COST TOTAL TOTAL INPUT NOTE TIMELINE OUTPUT/OUTCOME
S e 3 3.000.000 9.000.000 Xay dung 1 [an cho 3 thang, toi thiéu 12 Quy Lo trinh ndidung 3 thang 16 rang, thong
ontent Planning (*) D08 D0 post/thang (Chuan bitéida 2 tuan) Uy nhétvéi dinh vithuong higu
1.Dat5.000 - 20.000 lugt tiép can tv
Post Social (Content) Luuy: _Aa ) \ \ g |ep‘cz;jn I
*) 12 700.000 8.400.000 o &0 n b swohdihe nhién/thang (tuy nganh), duy trihinh
INBH BRI D 8 S PELLG anh thuong hiéu chuyén nghiép, déu
o ] ] 27.000.000 duyét/gép y ciakhdach hang =
Brand Activation | Social Media/Care e " 2 dan.
aq - « . . 2. Chinh téida2 lan, source (Anh chup, NI S B 2 o 5
(Tao trainghiém, | (Cham soécthuong | Picture/Banner (*) 12 800.000 9.600.000 T L ", 2. Hinh anh baiban, nhatquan tang kha
q N i nguon tailiéu) do khach hang cung cap < A i "
1 | kich hoatcadm xtc, | hiéu cho doanh R N N nang nhan dién thuong hiéu.
3y dung gin két ghip tré g X3 3. Ho trg lén lich dang téidatrén 3 nén
xay dung gan ké nghiép trén mang xa ] . 5 , s o R
::’]Udnghiéu) v p bostSchedule - " 0 0 tang Facebook - Youtube - Tiktokva 1 Thang Lich dang c6 dinh, gitip kénh hoat dong
| ’ ostSchedule (%) kénh Website ctia doanh nghiép déu dan > tang “page health score”.
Content SEQ's trén T6idatir500 - 700 chir. Kem 2 -3 anh di 50-150 traffic organic/bai/thang (tly
) 4 1.500.000 6.000.000 6.000.000 R I X " nganh vatirkhéa), ho trg lén TOP tir
Website kem theo bai, 1 anh biadon gian .
khoadaihan
Seeding 12 500.000 6.000.000 6.000.000 T&i thiu 500k/bai/kénh D&y thém tuong téc bang paid ads
Miedia Planning (- , 1,000,000 12.000.000 Xay dung 1 (3n cho 3 thang, t5i thiéu Qs Te?ng Reach & Brand Awareniss:Dam
edia Plannin .000. .000. A s i~ . u . - .
g cho ngan sach 50 triéu/thang y b?o 50,000 ALY (L
can/thang. Lead Generation : 200 -
T T [ G T 500 leads/thang. Doanh sé (e-
v iéuqu
B . Ads Perfcimance Ads Budgets (*) 1 50.000.000 50.000.000 t'i Aang cho (61082 éq " commerce/ retail) : Doanh thu ads truc
ri n i nén tan o2 o . i
DvlgltalIPaldAd.s (Ch,ay&t’ou\ru . - g 8 tiép tang 10-20% so vdibaseline trudc
2 | (Tangreach, traffic, | quang cao tim kiém 79.500.000 - = = = —
. , R R ) - 20% clia 50 triéu ~ 10 triéu cho han mrc chién dich.
lead, doanh s0) khach hang trén Booking fee (Chiphi A s A .
Social) a0 hanh hidd qua) (* 20% 10.000.000 10.000.000 ngan séach chitiéu tir 50 - 70 Thang
T ORI O GO ) triéu/thang. (Tuy ngén séch &nganh hang).
Ads Creative (Content Source (hinh anh/video/voice...) do Noidung phu hgp Insightkhéach hang -
5 1.500.000 7.500.000

cho chién dich QC)

khach hang cung cép.

tang CTR = tang chuyén déi.
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EXECUtIOﬂS SBI‘VICBS (*) is mandatory

Price List

(Vietnamese version)

NO PHASE SERVICES ITEMS QUANT COST TOTAL TOTAL INPUT NOTE TIMELINE OUTPUT/OUTCOME
Influencer Tiktoker (Video) (*) 5 | Bookingfeetir20%-40%tuy th Tiép can diing tép khach ha tie
in - i ndin ng muc i
Marketing Booking/Collab ‘;0 gleet L ° . ‘:/:YTReO Chiphicon tuy theo luong Follow/Dd thef’ e “K gLe/pM, acl ﬂa gmuctied
3 |(1phan trong Brand| KOLs/Micro mtcngan sach booking. vd - Tong 0 nGitiéng vanha dai, & dugc bdo gidchi | Chién dich ong qua ROLs/Micro Influencers
- . ngén sach 200 triéu, booking fee - R oo 55 (reach trung binh 50.000 - 200.000
Activation, c6 muc | Influencers . tiét theo thuyc té khicd yéu cau o
A " Bdo chi/TV (Bai) (*) 2 20% ~ 40 triéu. nguai/influencer)
tiéu doanh s0)
Campaign Planning () : £ 0 650 600,650 Xay dung 1 lan cho 3 thang, t8ithiéu 8 ouy L0 trinh 3 thang 16 rang, nhat quan vdi
paig g -000. -000. clip/thdng ~ 2 clip/uln y dinh vithuong hiéu
1. Kich ban t6i wu cho video ngén, gom :
§ ) Clip ngén Kich ban chitiét (*) 8 900.000 7.200.000 32.200.000 Text-Time - Phan canh...
Video Marketing o BN 8 B [ R e Bl
4 |(Xay kenh, xay dum (Dudi2 phutdung 2. Chiphihau ky sé con dua trén yéu X" . ) A
X S . , )
J ’ y Mng cho Tiktok, Reel, cau vé hiéu ing Video dau ra cuakhach ay: du’ng. en Nwdeot u’(?ng '?u letOI
thuong hiéu) R N . thiéu 8 clip chéat lugng/thang, tdng dan
short... Hau'ky (%) 8 2.000.000 16.000.000 hang Thang theo quy. Vathuwvién ndidung video dé
3. Nhan t8ithiéu 8 clip/thang 1€0 quy. wnnoidung
= = taistr dung cho Marketing
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